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• Donor 

• Time period 

• Region 

• Aid sector  

• Model 
specification 

• Were you 
standing on 
your head? 
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 USAID, AusAID, EuropeAid, DfID, MCC 
 Society of International Development 

 
 Implementation: 

Mechanisms    Effectiveness 
 International relations 
 Economic growth 
 Human development 
 

o Solves puzzles about effectiveness: 
 Different Sectors 
 Different Measures 
Multiple Measures in Multiple Sectors 
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Three Questions: 
 What are donors’ goals? 

 Growth, Development, Diplomacy/Strategy 

 

 How do donors try to achieve them? 
 Recipient Governments v. Contractors 

 

 Is development assistance effective at 
achieving these goals? 
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 Multi-faceted goals  
  multitude effectiveness outcomes 
 
 Conflicting goals can negate or mitigate 

 Publicity campaigns and branding enhance awareness of US and “good news 
stories” 

 Ubiquitous donor references can undermine local ownership and struggling 
governance structures 

 
 Murky picture of effectiveness 

 Varying donor definitions 
 Varying scholar preconceptions 

 
 Measure of “effectiveness” 

 Consider multiple facets; multiple Y variables 
 Data Envelopment Analysis (DEA) 
 Distance Function 
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Gina Yannitell Reinhardt, Ph.D. 
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www.ginareinhardt.com  
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is financed 
by the  
EUROPEAN 
UNION 
 
 
 
Implementing partner: 
CONTRACTOR 

 
 
 
Start of the works: xx.xx.xxxx 
End of the works: xx.xx.xxxx 

 

EuropeAid 





http://www.worldbank.org/


Moral Hazard 
• USAID grants, contracts, and partnerships are known as the most onerous to 

maintain and conform to, of all foreign development assistance. 
 

• Regardless of the implementing partner, AID rules and procedures are 
designed to combat moral hazard 

• All Host Government agencies have to report, just as contractors, NGOs, 
and other implementers do 

 
• Measurement and reporting requirements must be structured to capture 

actual growth, development, and strategy goals 
• If not, meeting requirements is only about meeting requirements, rather 

than growing or developing 
 

(AECID’s are the most tedious: “Why do they need everything in triplicate?  
Can’t they just print 3 copies when it gets there?”) 

Rents 
• Foreign interest lobbying in Washington DC is active. 
• Development organizations petition AID and Congress to direct development 

initiatives toward their sectors: AIDS, environment, democratization, water 
security, etc. 
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